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Meet TikTok Market Scope

Unlock real-time, first party insights on your organic and paid
content and discover more ways to grow your business with TikTok

Market Scope.

Understand exactly where your audiences are in
their decision-making journeys on TikTok and what
resonates most with them as they move.

Identify high-value, in market customers and launch
campaigns directly in your Ads Manager account to
fuel purchase intent

Optimize your product strategy and deliver the right
creative to the right audience to maximize impact.

Full Funnel Insights: Track,

Custom Targeting: Build tailored

measure, and optimize key audiences and supercharge your
audiences and engagement at every campaigns with TikTok Ads

g " / stage of the funnel with insights no Manager targeting for maximum

™ other platform provides. impact.

Vertical Audience Penetration: Creative Intelligence: Refine your
Unlock new opportunities to expand creative strategy by identifying
your brand reach and engagement top-performing ads, creators, and
in your vertical. keywords.

Brand Challenge Example
Slow audience
growth/sales GMV

Brand Perception
Module: Uncover in-depth
insights about your brand
on TikTok

Market Scope Recommendation
Leverage personas breakdown
to grow your highest-value
audience pool across the funnel.

e Analyze your brand power within the TikTok
ecosystem—uncover what your consumers are
searching for and posting about you.

e Measure and understand your brand’s share of voice
and sentiment across paid and organic content to
unlock future growth opportunities.

e Fuel your content strategy with trending insights in your
industry and benchmark against competitors to adjust
your content and creator approach in real time.

Data overview

Impressions 14.24% Engagements 16.63% NSR (Net sentiment rate)

240,881,467 37962,654 0.46
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Video views at 10.. Search volume Shares Commenf ts Likes Clicks 6-second video vi... Product card clicks

7975193 0 138,095 39,599 2,613,183 4,963,916 17,743,057 4,489,611

Want access to TikTok Market Scope? Speak to you TikTok Partner now!

This document is the property of TikTok Inc. and is intended solely for informational purposes. The recipient shall not distribute, exhibit or otherwise use this document for any other purpose.

TikTok undertakes no obligation or responsibility to update any of the information contained in this document. Past performance does not guarantee or predict future performance.
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Mid-funnel strategies have long been held back by
fragmented insight, limited attributions, and
undefined audiences—until now.

Grow your pool of high-intent
audiences and accelerate the path to
future conversions with our newest ad
objective—Brand Consideration.

—

Why consideration is critical for brands

Growth happens when you expand your ‘consideration' audience. At this highly leaned-in stage, brand
association and preference are at their strongest, and your audience is primed to take action and convert.
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of your consideration audience of business revenue is directly more likely to convert, versus
is more likely to prefer your contributed by consideration users in the awareness stage
brand over competitors audiences

Grow the audience that sees it, loves
it, and wants it with Brand
| Consideration ads
e @ Expand your high-intent audience pool using
Community interaction real-time, first party signals

Brand consideration

Branded Mission @ Lower and stabilize cost-per-action by focusing on
users who show the most interest

App promotion

Lead generation @ Drive more efficient full-funnel performance

Sales

Add to Cart

Gift View Through

Like View Duration Click

View Product Details Livestream Search

Share Comment

Follow

Reach out to your TikTok client partner to find out how you can deepen
intent and magnify your impact.

Source: Internal TikTok Market Scope analysis, SEA, Feb-March 2025.
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