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When a user views an ad on TikTok, it's not always

e e a simple click and convert. TikTok ad views
H 0 I I St I c frequently serve as the starting point for further
exploration and purchases across platforms.
Therefore, a holistic measurement approach

M ea s u re m e n t involving the right solutions and partners is
essential to showing TikTok's true impact.

Your Path to

..

Bundle more tools to understand
complex consumer behavior on
and off TikTok and identify growth
levers for your business

Optimize channel performance
with test & learn frameworks
designed to improve ROI to get

Measure TikTok's true value beyond more for your dollar
last click or ad attention metrics to
inform key budget decisions

Prove

TikTok drives

incremental

conversions for

performa nce- Of web conversion lift

. . studies in North America
focused advertisers in result in a significant lift in
complete payments.

ource: ikTok NA CLS Power Slides meta-analysis, September 2023 -December 2024; n > 250

Measurement Solutions
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Accessible for all Unlock business outcomes Understand impact across the funnel

Split Test Conversion Lift Study
(TikTok) (TikTok)
Attribution Analytics Media Mix Modelling Multi Touch Attribution
(TikTok) (TikTok data Ul, API, 3p Partners) (Regional partners)
Brand Lift Study Multi-Cell Conversion Lift Study Sales Lift - Geo Lift
(TikTok, Kantar, Nielsen) (TikTok) (Regional partners)
Post Purchase Survey (PPS) Store Visits Lift
(TikTok, KnoCommerce) (Regional partners)
TikTok Measurement Partners
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Know the limitations of web analytics by leveraging Attribution
Analytics to understand how TikTok drives conversions, whether
that's through view-through or click-through attribution

Unified Lift Study

(TikTok)

The TikTok Marketing Partners
Program has launched a hew
focus area, Media Mix Modeling
(MMM)! Now, advertisers can
turn to trusted TikTok badged
partners for advanced MMM
solutions. Scan to learn more!

Measure beyond last click to capture TikTok's channel value
(including view-through impact) for key investment decisions
across channels.

Determine the most effective TikTok touchpoints by
calibrating attribution with CLS or PPS results or leveraging
robust cross-channel measurement (MTA, MMM)
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Split Testing

We're introducing new features to give advertisers more control over
optimization and strategy experimentation. With Smart+ and Custom Testing
at the campaign level, A/B testing becomes faster and more efficient in TikTok
Ads Manager, along with Ul improvements for easier setup.

In Experiment Manager, advertisers can now create campaign-level tests with
a self-serve interface and robust reporting tools.

“Ew C\Iew Beta Features)

Create split test

Smart+ Split Testing

e Overview: Easily set up a split test to compare
Smart+ performance with a manually created
campaign.

B Creative

e Key Features: Automatically generate a Smart+
campaign based on a provided manual
campaign for a precise and accurate
comparison.

Custom Split Testing :

e Overview: Create a split test to compare two
different campaigns, enabling more advanced
measurement scenarios beyond the current ad
group-level testing experience.

== Multi-variable test ©)  New

e Key Features: Conduct Campaign-Level split
tests (i.e. Reach vs. Traffic Objectives)

S
Experiment Manager
Ready to create your first split test?

e Overview: A self-serve platform designed to Quidkcosiup |
streamline your measurement testing, starting
with Split Testing.

Campaign level support

CONFIDENTIAL & PROPRIETARY

e Key Features: Effortlessly create and manage
campaign level split tests created in either
Experiment Manager or TikTok Ads Manager.
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Ad Group Testing Improvements
Test Assets

e Overview: Ul improvements to the ad group Campaign
Spllt. teStIng experlence for th.e .(:re.atlve' Lead generation20241201154733
Audience, and Bidding & Optimization 170716092375
variables, make it more intuitive and efficient. A Adgroup A

Ad group 20241130114741

e Key Features: Easily create ad group split tests 8 Adgroup
from the campaign list with improvements to D To be generate
the setup flow.

Interested?

Please reach out to your TikTok representative for additional
information.
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